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Social media best practice

These guidelines have been put together by Jess Austin to inform and
recommend on what is advisable and on-brand on our social media platforms as
reference for those who have been authorised or encouraged to share content
relating to their occupation at BCS
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Tone-of-voice
▪ General BCS ToV – We refer to ourselves as a collective; ‘we’, ‘our’, ‘us’ and avoid
stating ‘BCS’ and use of slang/overly-informal or technical language
▪ LinkedIn – This is a professional platform where we want to showcase our
professional products and services. It’s where we have a large following from senior
leaders so TOV should be concise and not too technical – it’s all about the benefits
they can gain and solutions to be offered

▪ Facebook – This platform is more personable, where people want a more informal,
light-hearted approach and is where we have a large following of younger
professionals so tone of voice should be inspirational, driving an emotional
response, and not overly technical
▪ Twitter – This platform is where content doesn’t last long and needs to be impactful,
so TOV should have a sense urgency and impactful language to catch users’
attention
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Content type
These types of content tend to work well on the following platforms:
▪ LinkedIn – This is a platform where users seeks employment, networking, and business
solutions and often look for peer reviews or expert-generated content, so longer-form
pieces can work well on this platform. We recommend:

Long-form articles, long-form videos, listicles, case studies, blogs, articles, reports, research
▪ Facebook – This is where users go to find light-hearted, inspiring, and engaging content to
learn from or gain entertainment from. We recommend:

Case studies, listicles, short videos, blogs, behind-the-scenes photos and videos, polls,
infographics
▪ Twitter – This is where users will go to catch up on what’s happening right now, either
within their own networks or within wider society and want to see news headlines. They key
is to provide topical content and engage in conversation. We recommend:
News stories, short video, behind-the-scenes, polls, listicles, topical articles
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Post format
To optimise how well your posts can be seen on social media, make
sure your posts are:
▪ Well-spaced – to ensure you get optimal visibility and impact at first
view
▪ Attention-grabbing – keep the headline short, and at the top
▪ Clear and transparent – be explicit in any promotional or advertising
content
▪ Informative and well-sourced – reference your sources and ensure
NOT to share fake news or overly-political content which doesn’t align
to our values or policies

▪ Consistent with our brand tone of voice
▪ Capitalised hashtags i.e. #ComputerTechnology #Diversity

But avoid:
▪ Defamation or inappropriate engagement

▪ Ambiguous information/fake news
▪ Off-brand artwork/creative

▪ Excessive use of capital letters and questions
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Post frequency
Industry best practice states you
should post the following amount
per day:

▪ LinkedIn – x1
▪ Facebook – x2
▪ Twitter – x4
(including retweets)
Take a look at pages like the below (pt. 8) on when it’s best to post on different platforms:

https://coschedule.com/blog/social-media-best-practices-for-business/
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Branding
▪ Our primary brand is black on white/white on
black, with the green logo no longer
recommended for physical or digital collateral
▪ It is expected that all uses of our logo, whether
first party or third party, adhere to our brand
guidelines, and no content is to go out without
adhering to our guidelines

▪ Please speak to Callum Crane for guidance
and support if needed
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Summary
• Consider your audience based on the platform
• Ensure the account is set up in the right way if
operating a BCS account
• Ensure your tone of voice meets the expectations
of users depending on the platform
• Our brand guidelines are executable on all
channels, and anyone using social media on
behalf of BCS is expected to adhere to these
rules
• How often you post, and what you post, also
depends on the platform and it’s important to
consider this to ensure you hit the right audience
at the right time with the right message
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